O0/1MK pbIHKA CHYTHUKOBOI'0 BelIAHUS
TeJiennporpamMm B peruone Tponnueckoi
Adpuxkn

Jleonunn ®enoros
«benmuntepcar» (benapycn)

Okcnepramu Euroconsult mpornosupyercs
CHIDKEHUE JIOXOJO0B CITYyTHHUKOBBIX OIEPATOPOB OT
repeadyn BUJICOKOHTEHTa Ha mnepuon a0 2029 r.
Onnako B ctpanax Tpomuueckoit AQpuKU pbIHOK
CIIyTHHKOBOTO BEHIAHWS B TMOCIEIHUE TOMAbI
JEMOHCTPUPOBAJl HNpU3HaKu pocrta. Hampumep, B
Hurepun 4mucio HOMOXO3SIUCTB, MOJB3YIOIIUXCS
CIlyTHUKOBBIM TeneBuaeHueM, ¢ 2017 r. mo 2019
r. yBenuuuioch Ha 23%, a B I'ane — Ha 19%
(ucmounux: broadbandtvnews.com/2020/06/25/satellite-tv-
gaining-popularity-in-ghana-and-nigeria/).

Jns menell maHUpPOBaHUS —ONeEpaTOpamu
CBOCU [EATEIBPHOCTH B CTpaHax |ponuyeckou
Adpuku mnpeacTaBisieTCss BechbMa  IMOJIE3HOM
MOATOTOBKAa O030pOB JAHHOTO PErMOHAIBHOTO
PBIHKA, HAaCUHUTBHIBAIOIIETO MopsiJIKa 50
rocyaapctB. IlombITka  HOATOTOBUTH  TaKOM
aHAJTUTUYECKUH  0030p TMpeanpuHATa U B
HacTosieM marepuaine. ICTOUHUKOM MEepBUYHBIX
JAHHBIX TPU 3TOM MOCTYXWJI HHTEPHET-PECypC
lyngsat.com.

B cIyTHHKOBBIX MYJBTHUILIEKCAX HE ObLIU
MPEACTABICHbl  TEIETPOrPAMMBI  CIEAYIOUIUX
rocynapcts peruona: Jlubepun, Can-Tome u
[Tpuncunu n CenlenbCckux OCTpoBOB. OTMETHM,
YTO MOCJIEAHUE U3 JABYX CTpaH SIBISIOTCS MaJIbIMU
OCTPOBHBIMM rocyjaapctBamu. Ilarepky »xe cTpan-
JUJEPOB MO MCHOJb30BAHUIO CITYTHHUKOBOW CBSI3U
JUIsl BEIllaHWsl TEJIEKOHTEeHTa cocTaBuiu: ['aHa,
Hurepus, Oduonus, FOAP u Kenus.

ComnocraBieHue CTpaH o
TEJIEKaHaJOB, pacnpoCTpaHAEMBbIX yepes
CITyTHUKH, c TaKUMU ux o0mumMu
XapaKTepUCTUKAMH, KakK pa3Mep TEeppUTOpHH,
YUCJIEHHOCTh HACEJICHMS], MIIOTHOCTh HACEJICHMUS,
o0veM BBII, nons skcnopra TOBapoB U yCiIyr B
BBII BbIsIBWIIO Hanu4yue CUJIBHOW CBA3U MEXKIY
KOJIMYECTBOM CITyTHUKOBOTO KOHTEHTa
ONPEAEIEHHOTO TOCYAapPCTBA C YUCIECHHOCTBIO €r0
Hacenenus (koddduuuent koppemsinuu — 0,71) u
oobemom BBII (xoadduiuent xkoppemsiuuun —
0,68). B3aumocBs3b YyHrcia KaHaJIOB

YUCITY

The Outlook of the Satellite TV
Broadcasting Market in Sub-Saharan
Africa

Mr. Leonid Fedotov
«Belintersat» (Belarus)

The Euroconsult experts forecast the decrease
in satellite operators' revenues from video
operations until 2029. However, in Sub-
Saharan Africa countries the satellite video
distribution market demonstrated some growth
signs. For example, from 2017 to 2019 there
was 23 per cent increase in the number of
households enjoying satellite TV reception in
Nigeria, while in Ghana the corresponding
index was 19 per cent
broadbandtvnews.com/2020/06/25/satellite-tv-gaining-popularity-

( source:
in-ghana-and-nigeria/).

For the purposes of the operations' planning
across Sub-Saharan Africa the preparation of
this regional market’s overviews, enumerating
around 50 states, seems to be helpful. Such an
attempt is made herewith. The raw data to be
analyzed have mainly been taken at Internet
portal lyngsat.com.

TV channels of only three African nations
were not represented in satellite packages.
They were Liberia, Sdo-Tomé and Principe as
well as Seychelles. It is worth noting that the
last two countries are small island states. On
the other hand the first five leading countries
according by using space communications for
video distribution were Ghana, Nigeria,
Ethiopia, South Africa and Kenya.

The comparison of the number of channels
distributed via satellites with such countries'
basic features as area, population, density,
GDP, exports of goods and services percentage
of GDP revealed the strong relationship
between the TV satellite content volume and
population size with correlation rate 0.71 as
well as between the TV satellite content
volume and GDP with correlation rate 0.68. On
the other hand the relationships between the
TV satellite content volume with such national
features as area size, population density and



CITyTHHKOBOT'O TEJICBUICHUS c TaKUMHU
XapaKTEPUCTUKAMU CTpaH, KakK pasmep
TEPPUTOPUM, IUIOTHOCTh HACEIEHU U O

skciopra B BBII  okazamace oueHb cnaboit
(kor(hPUIMEHTH KOPPENIAIMU BO BCEX CIydasX —

Hmwke 0,25).
Comnocrasiiena MPEICTABICHHOCTh B
CIyTHUKOBBIX ~ MYJBTUIUIEKCAX  TEJICKOHTEHTA

CTpaH COIJIaCHO MOMYJSPHOCTH B HUX OJIHOTO W3
obunuansHbIX a361koB OOH. Hanbonpimmit 00beM
KOHTEHTa MCXOJIUT U3 CTpaH, TIATOTCIOIUX K
aHTTIMHACKOMY A3BIKY — 58% (B YMCIEHHOCTH e
HAceJICHWs] PerrMoHa WX YJelbHbld Bec — 46%)),
nanee cienayioT (ppankodonHble cTpaHbl — 23%
(ynenbHbI BEC B UMCICHHOCTH HACEJICHUS —
29%), 3arem — apabos3bIUHBIC, a TaKKe
Oduonusi, cocTaBisomas OCOOBIM KyJIbTYpPHO-
A3BIKOBOM peruoH, — 15% (ynenpHBII Bec B
YUCIICHHOCTH HaceieHus — 22%) U, HaKOHEII,
MOPTYTrajabCKo-UcnaHos3bluHble — 3% (yaenbHBII
BEC B 4YHUCJIEHHOCTU HaceneHus — 5%). Takum
oOpa3zom, [0Sl CTpaH, KOTOpbIE MPUHAIJIECKAT K
30HE€ paACIpPOCTPAHEHUS AHTJUUCKOTO s3bIKa B
peruone Tponuueckon Adpuxu, cpenu
HMCTOYHUKOB CITyTHUKOBOTO TEJIEKOHTEHTA
HECKOJIbKO THUNEpTpo(dupoBaHa B CPABHEHUU C UX
yAEIbHBIM BECOM B PErMOHAIIBHOM YUCIECHHOCTHU
HaCEeJICHHUS.

B uenom xe He Oyner oOmuUOOYHBIM
YTBEPKIEHUE O TOM, YTO TMPEICTABICHHOCTh

TEJICKOHTEHTa  ONpPEACJIICHHOM  CTpaHbl B
CIIyTHUKOBBIX ~ MYJBTUIUIEKCAX  OMPENeaeTcCs
[JIABHBIM oOpazom CTEIEHBIO pa3BUTHUSA

TEJICOPOU3BOACTBA B HUX. IMEHHO 3TUM MOXHO
OOBSICHUTH JUJEPCTBO ['aHbl MO YUCITY KAaHAJOB,
BEIIAEMBIX 4Ye€pe3 CIIyTHUKH, B TO BpPEMs Kak IO
YUCIICHHOCTH  HACEJNEHUs 3TO  TOCYyIapCTBO

3aHMMaeT B peruoHe ll-e mecto, a mo oObeMy
BBII — 14-e mecTo.

the export percentage in GDP turned out to be
very weak with correlation rate less than 0,25
in all three cases.

The national TV content representation in
satellite packages has been compared with the
popularity of one of the UN official languages
in related countries. The biggest content's
volume was revealed to come from the
English-speaking countries, making up 58
percent of the entire content (while their share
in the region's population size is 46 percent).
They were followed by French-speaking
nations with the satellite content share of 23
percent and the population share of 29 percent,
Arabic-speaking nations and FEthiopia as the
separate cultural and language zone with the
satellite content share of 15 percent and the
population share of 22 percent and by
Portuguese- and Spanish-speaking nations with
the satellite content share of 3 percent and the
population share of 5 percent. In that way the
English-speaking countries' role as the
originators of satellite TV content was slightly
hypertrophied as compared to their portion in
the regional population.

Generally speaking it will not be mistake to
affirm that the video content representation in
satellite TV packages is defined mostly by the
level of TV content production in each
country. That is the factor which can explain
the Ghana's leadership in the number of TV
channels distributed via satellites, while its
position in the population size is only the 11th
and in GDP it is No.14.
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Haubonbiiee YHUCIIO tenekaHanoB The "big three" fleet distributed the majority of

pacripocTpaHsioch uepe3 (uor omeparopoB TV channels. According to the broadcasted
«Oonp1oit Tpoiiku». X peiHOYHAas nouist, ucxonast content units' number their common market
M3 KOJMYECTBA BEIIAEMBIX EIWHHUI[ KOHTEHTa, share reached 78 percent.

cocraBuna 78%.

B mepBoit gecsatke KA mno uucny If counted by the number of TV channels
nepenaBaeMbIX TEJIEKaHaJoB Takke npeobnagator distributed via every single satellite the first ten
CITyTHUKHU OpOUTANbHBIX TPYNMNUPOBOK «Oombioil leadership has also been made up mainly by
Tpoitku». K atum rpynnupoBkam otHocsTcst 8 u3 the "big three" space vehicles. The fact that
10 cnytaukoB. MoxHO 0c000 oTMmeTuTh, uTO Israeli operator Spacecom has ensured
4yepe3 BhICOKOMPOU3BOAUTENBHBIN ClTyTHUK Amos- servicing almost all its African clients, being
17, Taxxe Bxomdmuii B Jeciatky nauaepoB, TV media content's distributors, via HTS
U3paniibcKasi KoMmaHusi Spacecom ocyiectBisier satellite Amos-17 is worse special noting. It
oOciy’KMBaHUE  MPAKTUYECKHM  Bcex  cBoux proves that even a single orbital unit's
KJIIMEHTOB CpEIM pacmnpocTpaHuTeneld KoHTeHTa operation allows satellite operation to conquer
teneBu3noHHbix  CMU B Adpuxe. 3Ito sufficient market share under the condition that
CBUJIETEIILCTBYET O TOM, UTO mpu Hanuuuu Aaxe the successful market strategy has been chosen.
onnoro KA u BbIOOpe ymauHOW MapKETHHTOBOM
CTpaTeTUU CITyTHUKOBBIA OIEpaToOp CHOCOOEH
MOJIYIUTh 3HAYUTEIBHYIO JIOJTIO PHIHKA.

C KOJINYECTBOM pactipoctpansieMbix There was strong relationship between each
KaXXJIbIM CITyTHMKOBBIM ONEpaTOpOM TeliekaHalnoB operator's ranking by the number of TV



TECHBIM 00pa30M CBs3aH MOKa3aTelb Ynciia CTPaH,
KOHTEHT KOTOPBIX TPAHCIUPYIOT OMNEPaTOPhI
(koappurment xoppemsiuuu — 0,98). B Tom-10
OMEpaToOpoOB MO KOJUYECTBY OOCITYKMBAEMbIX
cTpad BXomaT 9 u3 10 omepaTopoB-THAEPOB MO
YUCIY pPAaCHpOCTPAHSIEMBIX TeJenporpaMm. ITOT
(bakT  MOXET  CIYXUTb  TOJTBEPKICHUEM
BAKHOCTH  JUIsl  ONEpPAaTOpPOB  PACIIUPEHHUS
reorpaduu CBOEro NpuUCyTCTBUS HA PhIHKE.

75%  TenemporpaMM  BEIIAKOTCA  4Yepe3
CIlyTHUKH B paguo4acTOTHOM auanasone Ku, 25%
- B guama3zoHe C. 73% pacCMOTPEHHBIX €IMHUIL
KOHTEHTa TPAHCIHUPYIOTCS B OTKpPHITON (opme, a
27% — KOIUPYIOTCHL.

Teppuropueil pacpoCTpaHEHUs MPOTPAMM
SBJISIIOTCSL:

151 62% KOHTEHTa — CTpaHbl | ponUYecKou
Adpuku, T.e. B TOH WX UHOW CTEMEHU — PETUOH
UX TIPOUCXOKICHUS,

g 9% xonteHTa — bimkuuil, CpegHuit
Boctok n CpennzeMHOMODEE;

i 7% koHTeHTa — 3anajHas EBporna;

s 1% — CeBepHast AMepuka.

Enunuunbie IpOrpaMMbl
pacupoCTpaHsOTCs B A3HMATCKO-THXOOKEaHCKOM
pEeruoHe, a TakXe IMOCPEICTBOM Jy4el C
pEryIMpyEMBIMH IapaMETPAMMU.

21% TeJIENPOrpaMm BEIIAIOTCS
OJIHOBPEMEHHO 0oJiee ueM Ha 3 peruoHa B Jiy4yax C
O4YEHb  IIMPOKMMHM  30HaMuM  oxBara. B
OOJIBIIMHCTBE  CJIy4YaeB TakKUMU  PETHOHAMU
okaszpiBatoTcsi Tpomuueckass Adpuxa, EBpoma,
bawxauii Boctok n wacts FOxHOM AMEpUKH.

N3 CKa3aHHOTO MOKHO CHenaTh
MPEINOI0KEHHE, YTO TEPBOOUYEPEAHON LEIBIO
pacnpoCcTpaHuTeNen KOHTEHTa SIBJISIETCSA
JOCTM)KEHUE PBIHKOB PETHOHA IPOUCXOKICHHUS
TenenporpaMm. B To ke Bpems, 3HAYUTEIIbHBIM
CIIPOCOM C HUX CTOPOHBI IMOJB3YIOTCS PECYPCHI
CIIyTHHKOB,  OXBAaTbIBAIOIIME  OJHOBPEMEHHO
HECKOJIBKO KpPYNHBIX pPEruoHoB. lIpm stom 3a
MpeJeNIbl CBOEr0 PErMOHa MOKAa TPaHCIUPYETCs
CPaBHUTEIBHO MaJlas JOJs KOHTEHTAa CTpaH
Tponnueckoit Adpuku, 4TO CO3Ja€T HEKOTOPHIC
JOTIOJTHUTEIIbHBIE BO3MOXHOCTH JUTSt
CIIyTHHKOBBIX ~ ONEPATOPOB MO PACIIUPEHUIO
MPEIOCTABICHUS YCIYT.

channels' distributed and the amount of
countries served with correlation rate 0.98. In
the top 10 operators by the latter indicator
there have been 9 out of 10 leaders according
to the number of TV channels broadcasted.
This fact may be regarded as the confirmation
of the importance to expand the geography of
market presence by operators.

75 percent of the TV channels were distributed
in Ku-band, while for the rest 25 percent C-
band has been applied. As for the accessibility
of the content’s units 73 percent of them have
been broadcasted open and 27 percent have
been encrypted.
The territories of the African TV channels’
distribution have been as follows:

Sub-Saharan Africa countries, 1.e. the
origination region (62 percent);

Middle East, Western Asia and the
Mediterranean (9 percent);

Western Europe (7 percent);

North America (1 percent).
Few channels were broadcasted in Asian and
Pacific region and via steerable beams.

21 percent of the African TV channels targeted
simultaneously at 3 or more regions by means
of satellite super-wide beams. In most cases
these regions have been Sub-Saharan Africa,
Europe, the Middle East and a part of South
America.

It may be noted from the above mentioned that
content distributors targeted mainly the
markets of the TV channels’ origination. At the
same time super-wide beams’ satellite
resources were also highly demanded by them.
But the Sub-Saharan African content’s
relatively little share was broadcasted outside
its own region. This fact indicates some
additional  services provision expansion
opportunities for satellite operators.
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Tenexkontent ctpan Tponuueckoit Adpuku

paCIpPOCTPAHAECTCS MIPUMEPHO B 120
MYJIbTHUILIEKCAX.

BHe  MyJIbTHUIUIEKCOB  OCYIIECTBIISIOCH
Bemanue aumb  8,7%  TenekaHaiioB. TakuM

o0pasom, JJis CHyTHUKOBBIX ONEPATOPOB SIBIAETCS
MPUOPUTETHON pabdoTa C pacHpoCTPAHUTEIIMU
MYJIbTHUILIEKCOB, HEXeNu OT/ICJIbHBIX
TeNenporpamMMm, a  TakkKe  WHUIMUPOBAHUE
CO3/laHUsI MYJBTUIUIEKCOB. B KkauecTBe mpumepa
MOxkHO TpuBectu omeparopoB Eutelsat u SES,
KOTOpBIE PACIpPOCTPAHSAECT KOHTEHT B PErMOHE B
COOCTBEHHBIX MaKeTaxX TEJIEMPOrpaMM.

B necdTkax MyJIbTUILIEKCOB-JIHACPOB IO
YUCIYy BEUIA€MbIX TEJENporpaMM M IO YHCITY
CTpaH  MPOUCXOXKJEHHUS  PaCHpOCTPAHSIEMBIX
TENeNporpaMM COBMNAAAIOT IIECTh HAUMEHOBaHUM
MYJIBTUILIEKCOB. JIJisl CITyTHUKOBBIX OINEpPaTOPOB
ATO 03HAYAET, YTO B OOJBIIMHCTBE CIy4aeB UMEET

CYIIECTBEHHOE 3HAYCHUE pACIIMPCHHUE YHCIa
CTpaH, KOHTCHT KOTODPBIX TIIPEJCTABICH B
MynabTUIIeKcax. OpgnHako mpu  pabore C

KOHTEHTOM CTpaH ¢ pa3BUTOM Meauachepoit
TaKKe€ BO3MOXHO OOBEAMHEHUE B MYJIbTUILICKCHI
3HAYUTENBHOTO YKcia Tenenporpamm. Hampumep,
B MmyabpTuiviekcax — StarTimes TV u Sentech
TpaHCIUPYETCsl KOHTEHT MATH cTpaH, a B Ugandan
mux — TpeX CTpaH.

The Sub-Saharan African TV content was
distributed within about 120 packages.

Only 8.7 percent of the TV channels seemed to
have been distributed beyond the packages.
Thus establishing the cooperation with TV
packages rights-owning distributors as well as
launching new multiplexes looked like a matter
of priority for satellite operators as compared
to working with single TV channels. Operators
Eutelsat and SES may be referred to as the
examples of their own TV packages initiators

There were six coinciding names in the top 10
packages according to the numbers of TV
channels distributed and the originating
countries of these TV channels. For satellite
operators it looks like to mean that the increase
in number of countries providing their content
into TV packages to be distributed is rather
important than indifferent. However when
working with the content originating from the
countries with highly developed media-
production sphere they can also attain
considerable amount of TV channels to be
accumulated in multiplexes. For example such
big packages as StarTimes TV and Sentech
have accumulated five countries’ content,
while Ugandan mux reached high ranking
position with only three originating nations.

TOMN-10 MYNBbTUNNEKCOB NMNO YUCNTY BEWLAEMDbIX
TENENPOTPAMM / TOP 10 PACKAGES ACCORDING
TO THE NUMBER OF TV CHANNELS DISTRIBUTED
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Hair o030p mokasan, 4To OJJHOBPEMEHHO B
IByX U 0Oojee MyJbTUIUIEKCAX TPAHCIUPYIOTCS
34%  TenmemporpamMm, B Tpex u  Ooisee
MyJabTHIUIEKCaX — 21% TemenporpaMm, B YETBIPEX
u Ooniee mynpTuiiekcax — 13% rtenenporpamm, B
natu U Oosiee  MyJdbTUILIekcax — 8%
TeNeNnporpaMm, B IIECTU U 0ojiee MYJIbTHUILUIEKCAX
— 4% TenenporpamMM, B ceMH U Oolee
MyJIbTHILIEKCaX — Juilb 1%. Hanbonpmee yucio
MYJIbTUIJIEKCOB, B  KOTOPHIX OJHOBPEMEHHO
paclpoCTpaHsieTCsl  PErMOHANIbHBIA  TeJeKaHall,
COCTABHJIO uudpy I1. CnenoBaTenbHO,
YBEJIMYEHUE YHCIIa MYJbTUILIEKCOB U BKIIIOUCHUE
B HUX JEHUCTBYIOUIUMX TENEHpPOTpaMM TaKxkKe
ABJISIETCA OJIHUM U3 MCTOYHUKOB TOBBIIICHUS
CIpoca Ha yCIIyT' CTyTHUKOBBIX OIIEPATOPOB.
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This overview indicated that 34 percent of the
TV channels were distributed at one and same
time within 2 or more packages. The
subsequent results were:

21 percent for 3 or more packages;

13 percent for 4 or more packages;

8 percent for 5 or more packages;

4 percent for 6 or more packages and
just 1 percent for 7 or more packages.
The record in the number of packages used for
broadcasting one and same TV channel was
11.
The increase in the TV packages’ amount and
including the existing TV channels thereto is
thus also one of the demand growth sources for
satellite operators’ services.



